
SVKM’s Mithibai College of Arts, Chauhan Institute of Science 
&AmrutbenJivanlal College of Commerce & Economics (AUTONOMOUS) 

 

Program: B.Com(Financial Market) (2021-22) Semester: I 

Course: FINANCIAL ACCOUNTING- 1 Course Code: UCMABFM101 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   4 25 75 

Learning Objectives: 

 To study the identification, recording, classification  and summarization of business transactions 

account-wise. 

 To study the computation of Profit/Loss by comparing the incomes with expenses relating to a particular 

period. 

 To know the Financial position of  business by recording assets and liabilities of business. 

 To study proper classification of expenditure and receipts to ascertain correct profit/loss and financial 

stability and position of business. 

 To analyse and interpretate the accounts to improve the profitability and performance in future. 

 

Course Outcomes:  

After completion of the course, learners would be able to: 

 To understand proper identification, recording, classification  and summarization of business 

transactions. 

 To understand  the computation of Profit/Loss for the year and to know the Financial position of  

business 

 To understand how to classify the expenditures and receipts  

 To understand how to analyse and interpretate the accounts inorder to improve the profitability and 

performance in future. 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Nature, Purpose of Accounting 08 

2 Books of Accounts 12 

3 Introduction to Financial Statements 20 

4 Preparation of Final Accounts 20 

 Total 60 

PRACTICALS  

 

 

 



SVKM’s Mithibai College of Arts, Chauhan Institute of Science 
&AmrutbenJivanlal College of Commerce & Economics (AUTONOMOUS) 

 

 

Suggested Readings 

1. Introduction to Accountancy by T.S.  Grewal,  S. Chand and Company (P) Ltd., New 

Delhi  

2. Advance Accounts by Shukla and Grewal, S. Chand and Company (P) Ltd., New 

Delhi  

3. Advanced Accountancy by R.L Gupta and M. Radhaswamy, S. Chand and Company 

(P) Ltd., New Delhi  

4. Modern Accountancy by Mukherjee and Hanif, Tata Mc. Grow Hill and Co. Ltd., 

Mumbai  

5. Financial Accounting by LesileChandwichk, Pentice Hall of India Adin Bakley (P) 

Ltd., New Delhi  

 

 

 

 

  



SVKM’s Mithibai College of Arts, Chauhan Institute of Science 
&AmrutbenJivanlal College of Commerce & Economics (AUTONOMOUS) 

Program: B.Com(Financial Market) (2021-22) Semester: I 

Course: BUSINESS MATHEMATICS Course Code: UCMABFM102 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   3 25 75 

Learning Objectives: 

 This course is designed to equip the learners with mathematical techniques used in a business  

 It creates understanding in learners of concepts of ratio and proportion, discounts, profit and loss, annuity 

and LPP in order to be able to think critically about these techniques 

 

Course Outcomes:  

After completion of the course, learners would be able to: 

 Understand Ratios, Simple and Compound Interest, Linear Programming techniques 

 Apply the theory in real business scenarios 

 Understand various statistical methods. 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Determinants and Matrices 10 

2 Ratio, Proportion and Percentage   10 

3 Profit and Loss 10 

4 Interest and Annuity 15 

5 Linear programming problems. 15 

 Total 60 

PRACTICALS  
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Suggested Readings 

• Business Mathematics, D.C. Sancheti, V.K. Kapoor, Sultan Chand  • Business Mathematics, 

J.K. Singh, 2009,Himalaya Publishing House.   

• Mathematics for Business and Economics, J.D. Gupta, P.K. Gupta, Man Mohan, Tata 

McGrawHill 

• Mathematics of Finance 2nd Edition Schaum’s Tata McGrawHill 
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Program: B.Com(Financial Market) (2021-22) Semester: I 

Course: MICRO ECONOMICS Course Code: UCMABFM103 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   4 25 75 

Learning Objectives: 

 This course is designed to enhance the economic literacy and understanding of basic economic concepts.  

 Emphasis is on understanding of core economic principles and how they apply to a wide range of real 

world issue.  

 Upon completion, students can apply economic analysis to evaluate everyday problem.  

 

Course Outcomes:  

After completion of the course, learners would be able to: 

 Understand the different theories in Economics 

 Apply the theory in real business scenarios 

 Understand the economic issues and problems faced by individuals, organisations and society. 

 Getting a managers perspective business 

 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Introduction 15 

2 Demand Function - nature of demand curve under different markets 15 

3 Supply and Production Decisions and Cost of Production  15 

4 Market structure 15 

 Total 60 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: I 

Course: Introduction to Financial System Course Code: UCMABFM104 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   3 25 75 

Learning Objectives: 

 This course is designed to be an overview of the major functions of financial markets, institutions, 

instruments and services, to understand the theoretical framework of the subject of development of 

financial services sector. 

 Emphasis is on evolution of Financial Services sector, its management and its regulation.  

 This forms the base to understand and appreciate importance of the sector in any economy. 

 

Course Outcomes:  

After completion of the course, learners would be able to: 

 Upon completion, students should be able to work as contributing members of a team in any area of 

Financial Services sector. 

 Understand the development of financial system 

 Apply the theory in real business scenarios 

 Understand the history, school of thoughts and evolution of banks and Insurance sector. 

 Getting a managers perspective business 

 Learn the functions and process of banking and insurance sector    

 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Overview of Financial System 15 

2 Financial Markets 15 

3 Financial Instruments 15 

4 Financial Institution & Services. 15 

 Total 60 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: I 

Course: BUSINESS ENVIRONMENT Course Code: UCMABFM105 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   2 25 75 

Learning Objectives: 

 To give students an overview of different Environments affecting Business. 

 To familiarize students with concept of PESTEL Analysis, SWOT Analysis 

 To familiarize students with relationship between business and its environments 

 To make students aware about Contemporary Issues in India. 

 

Course Outcomes:  

After completion of the course, learners would be able to: 

 To understand the relationship between business and its environmenrs 

 To understand  the concepts of PESTEL Analysis, SWOT Analysis 

 To understand the Contemporary Issues relating to businesses in India. 

 To understand the effect of international environments on businesses in India 

 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Business and its Environment 15 

2 Political and Social Environment 15 

3 Contemporary Issues 15 

4 International Environment  15 

 Total 60 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: I 

Course: BUSINESS COMMUNICATION Course Code: UCMABFM106 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   3 25 75 

Learning Objectives: 

 This course aims to familiarize the students with the art of communicating in the professional world.  

 The student is given in-depth knowledge of the ways and means of written and other forms of 

communication in the professional world. 

 An important objective of the course is to also practically train the students in the art of writing, 

presenting and attending an interview. 

Course Outcomes:  

After completion of the course, learners would be able to: 

 Understand growing need for communication skills in a rapidly changing world. 

 Apply communication skills in corporate. 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Theory of Communication 10 

2 Personal Correspondence 10 

3 Business Correspondence 10 

4 Presentation skills 10 

5 Group Discussions & Personal Interview 10 

6 Listening Skills  

 Total 60 

PRACTICALS  

 

 

 
 

  



SVKM’s Mithibai College of Arts, Chauhan Institute of Science 
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Program: B.Com(Financial Market) (2021-22) Semester: I 

Course: Environmental Studies Course Code: UCMABFM107 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

3   2 25 75 

Learning Objectives: 

 To enable the learners to understand environment and eco systems  

 To understand available natural resources.  

 To gain knowledge about environmental policies and practices.  

 To provide conceptual understanding of biodiversity, conservation and environmental pollution 

 

Course Outcomes:  

After completion of the course, learners would be able to: 

 Learners will be able to understand eco systems, natural resources  

 Learners will understand environmental policies and practices  

  learners will be able to understand biodiversity, conservation and environmental pollution 

 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Introduction to environmental studies ,Eco systems & Natural Resources 9 

2 Biodiversity and Conservation & Environmental pollution 9 

3  Introduction to Eco-systems & Natural Resources 9 

4 Environmental Policies & Practices, Human Communities and the Environment & 

Field work 

9 

 Total 36 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: II 

Course: FINANCIAL ACCOUNTING- II Course Code: UCMABFM201 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   4 25 75 

Learning Objectives: 

 To study the identification, recording, classification  and summarization of business transactions 

account-wise. 

 To study the computation of Profit/Loss by comparing the incomes with expenses relating to a particular 

period. 

 To know the Financial position of  business by recording assets and liabilities of business. 

 To study proper classification of expenditure and receipts to ascertain correct profit/loss and financial 

stability and position of business. 

 To analyse and interpretate the accounts to improve the profitability and performance in future. 

Course Outcomes:  

After completion of the course, learners would be able to: 

 To understand proper identification, recording, classification  and summarization of business 

transactions. 

 To understand  the computation of Profit/Loss for the year and to know the Financial position of  

business 

 To understand how to classify the expenditures and receipts  

 To understand how to analyse and interpretate the accounts inorder to improve the profitability and 

performance in future. 

 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Issue of Shares & Debentures:   20 

2 Corporate Accounting 10 

3 Share Valuation   20 

4 Indian Accounting Standards   10 

 Total 60 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: II 

Course: BUSINESS STATISTICS Course Code: UCMABFM202 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   3 25 75 

Learning Objectives: 

 This course is designed to equip the learners with mathematical and statistical techniques.  

 It creates understanding in learners of data analysis and statistical concept, in order to be able to think 

critically about the subject. 

 The students should be well-versed to analyse the stock market trends and to take decisions related to 

investments envisaging the risk 

Course Outcomes:  

After completion of the course, learners would be able to: 

 Understand the Measures of central tendency, probability and dispersion. 

 Apply the theory in real business scenarios 

 Understand various statistical methods. 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Population and sample   20 

2 Measures of Central tendency   10 

3 Measures of Dispersion   20 

4 Correlation and regression (for ungrouped data)   10 

 Total 60 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: II 

Course: MACRO ECONOMICS 

 

Course Code: UCMABFM203 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   4 25 75 

Learning Objectives: 

 This course is designed to enhance the economic literacy and understanding of basic economic 

concepts.   

 Emphasis is on understanding of core economic principles and how they apply to a wide range of real 

world issue.   

 Upon completion, students can apply economic analysis to evaluate everyday problem.   

Course Outcomes:  

After completion of the course, learners would be able to: 

 Understand the different theories in Economics  

 Apply the theory in real business scenarios  

 Understand the economic issues and problems faced by individuals, organisations and society. 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 National Income Generation  15 

2 Inflation and business cycles  15 

3 Money and monetary policy   15 

4 Fiscal Policy   15 

 Total 60 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: II 

Course: BUSINESS LAW 

 

Course Code: UCMABFM204 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   3 25 75 

Learning Objectives: 

 To provide the brief idea about the frame work of Indian Business Laws. 

 To orient students, about the legal aspects of business. 

 To familiarize the students with case law studies related to Business Laws 

Course Outcomes:  

After completion of the course, learners would be able to: 

 Understand Business Law. 

 Understand various Acts and its applicability in real life. 

 Getting legal perspective in business 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Indian Contract Act 1872 20 

2 Negotiable Instruments Act 1881 10 

3 Limited Liability Partnership Act 2008 20 

4 Securities Contract Regulation Act 10 

 Total 60 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: II 

Course: PRINCIPLES OF MANAGEMENT 

 

Course Code: UCMABFM205 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   3 25 75 

Learning Objectives: 

 This course is designed to be an overview of the major functions of management, to understand the 

theoretical framework of the subject of management.  

 Emphasis is on evolution of management, planning, organizing, directing and controlling.  

 Upon completion, students should be able to work as contributing members of a team utilizing these 

functions of management.  

 This forms the base to understand and appreciate management processes in an organisation and its 

different parts. 

Course Outcomes:  

After completion of the course, learners would be able to: 

 Understand the theory of management 

 Apply the theory in real business scenarios 

 Understand the history, school of thoughts and evolution of management 

 Getting a managers perspective business 

 Learn the functions and process of management 

 Appreciate the contribution of management in the working of a company 

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Nature of Management 15 

2 Planning and Decision Making 15 

3 Organizing 15 

4 Directing, Leadership, Co-ordination and Controlling 15 

 Total 60 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: II 

Course: ORGANISATION BEHAVIOUR 

 

Course Code: UCMABFM206 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

4   2 25 75 

Learning Objectives: 

 To familiarize with the concept of Organisation Behaviour 

 To make students aware about Interpersonal relationships, Group Behaviour and Group Dynamics, Stress 

Management, Change and Team Building 

Course Outcomes:  

After completion of the course, learners would be able to: 

 Understand the Organisation Behaviour concept. 

 Understand the Interpersonal relationships, Group Behaviour and Group Dynamics, Stress Management, 

Change and Team Building  

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Introduction to OrganisationBehaviour 15 

2 Understanding Others: Interpersonal relationships 15 

3 Group Behaviour and Team Behaviour 15 

4 Stress Management and Change 15 

 Total 60 

PRACTICALS  
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Program: B.Com(Financial Market) (2021-22) Semester: II 

Course: FOUNDATION COURSE 

 

Course Code: UCMABFM207 

Teaching Scheme Evaluation Scheme 

Lecture 
(Hours per 

week) 

Practical 

(Hours per 

week) 

Tutori

al 
(Hours 

per 

week) 

Credit 

Continuous 

Assessment (CA) 

(Marks - 25) 

Semester End 

Examinations (SEE) 

(Marks- 75                           

in Question Paper) 

3   2 25 75 

Learning Objectives: 

 To familiarize with the concept of liberalization, privatization and globalization; its impact on Indian 

society and economy. 

 To familiarize students with concept of Human Rights 

 To familiarize students with concepts of Environment, Ecology and their interconnectedness 

 To make students aware about causes of stress and conflict in individuals and society 

Course Outcomes:  

After completion of the course, learners would be able to: 

 To understand the impact of globalization on Indian society 

 To understand  the concept of Human Rights and its constituents with special reference to Fundamental 

Rights stated in the Constitution 

 To understand the causes and impact of Environmental Degradation on human life 

 To manage stress and conflict in contemporary society   

 

Outline of Syllabus: (per session plan) 

 

Module Description No of Hours 

1 Globalisation and Indian Society 7 

2 Human Rights  10 

3 Ecology  10 

4 Understanding Stress and Conflict 10 

5 Managing Stress and Conflict in Contemporary Society 8 

 Total 45 

PRACTICALS  

 


